Weekly Report (April 1st-April 15th, 2011)
In the first week of this month, Lixia drove us to Napa valley, the famous wineries in the world. It was said that more than 5 million tourists visit Napa valley for wine tour each year. Of course, we leaned lots of wine culture and enjoyed the spectacular scenery in one day’s trip. For me, the most impressive thing was that the wineries belong to a different family or individual instead of big company and each winery has its own character and brand logo. I believe that the wineries try their best to manufacture very good wine and hope their visitors or clients enjoy the wine instead of only trying to earn more money. In China, every travel place also has its special products based on its culture and custom, climate, agriculture and so on, and the local merchants sell these products to visitors. Often the visitor will feel cheated due to the high price, inferior product and non-local manufacture provided by the local venders. The local venders pay more attention to current profit rather than long-time development of their business, and try their best to earn more money instead of let the visitors enjoy the local specials. Therefore, when we traveled in China, we seldom bought the local specialty products from the local peddlers. The reason maybe is the harmonious development between the production culture and spiritual culture, if the production culture is not developed; the corresponding spiritual culture is also non-developed. Compared to USA, China is poor; therefore, China has a long way to develop the product civilization and spiritual civilization.
